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The Pentagon Channel is asking for your support in the development of a new program titled “Tour of Duty”.   This half hour show will tell the story about your base, camp or station including the benefits and quality of life experienced by all personnel and families.  This program will be incorporated in the news and information the Pentagon Channel airs 24 hours a day, 7 days week.  Our intent is to highlight every military installation across the US and around the world.

This huge undertaking can be accomplished if we work as a team. This is why we need your support in producing this series.  We’ll provide assistance and guidance and you can tell us the story about your installation. 

This program should have the feel of a travel and information program.  Think of a base welcome video, but with better graphics and writing.  Tour of Duty will inform active duty and new recruits about the places they might be stationed.  In addition, it will allow you to showcase your base to the worldwide military audience. 

So check out the attached guidance and call us with questions or concerns.  We look forward to receiving your Tour of Duty and airing it across the nation and around the world on the Pentagon Channel.   

Jim Langdon
Manager, Broadcast Operations
Pentagon Channel
Ofc: 703-428-1999
Cell: 703-856-9989
Serving Those Who Serve
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(Guidance)

 

 

Producers are encouraged to contact Jim Langdon at DSN 328

-

1999 or commercial 703

-

428

-

1999 to briefly discuss their production prior to shooting video.    

 

 

Be creative.

  The more entertaining your program, the better the production.   For 

 

e

xample, if you speak about an MWR charter fishing trip or rental boats; go out and  

shoot people having fun catching fish!  When highlighting base housing, find the “Home 

of the Month” as awarded by the base commander.   Every base basically has the same 

 

BX, NCO/Officer’s club; so find out what makes your facilities unique…if the answer is 

“nothing”, then just briefly mention they exist and move on.  Always highlight what is 

uniquely interesting about a tour at your location. 

 

 

Things to remember:

  Always 

use a tripod, lights, microphones and good ENG 

techniques in order to provide the best product possible.  These programs should be 

 

written with the mindset that it will air for multiple years without updating.   It’s best to 

 

avoid interviewing high

-

ranki

ng officials as they’ll eventually PCS and make your show 

 

obsolete.  It’s better to speak with lower level folks that’ll not really matter if they move 

on.   Use sound bites based on the message vs. the messenger.

 

 

Avoid:  

Please resist making

 

 music vide

os, but if you feel you have an idea that really 

works, try it.   

  

 

 

Goal:

  During this monumental task, we’ll also be looking for producers who have the 

opportunity to provide a 

“

Tour Of Duty

”

 on Iraq, Afghanistan, the DMZ and other short 

tour assignment

s.  

 

 

Deadlines:

  Currently, we do not have any established deadline, but we hope you’ll 

attempt to complete your show within 30 days after starting.  This will allow our traffic 

department to plan ahead. 

 

 

Length:

  22:30 

–

 27:30 is acceptable. 
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(Guidance)


Producers are encouraged to contact Jim Langdon at DSN 328-1999 or commercial 703-428-1999 to briefly discuss their production prior to shooting video.    


Be creative.  The more entertaining your program, the better the production.   For 


example, if you speak about an MWR charter fishing trip or rental boats; go out and  shoot people having fun catching fish!  When highlighting base housing, find the “Home of the Month” as awarded by the base commander.   Every base basically has the same 


BX, NCO/Officer’s club; so find out what makes your facilities unique…if the answer is “nothing”, then just briefly mention they exist and move on.  Always highlight what is uniquely interesting about a tour at your location. 

Things to remember:  Always use a tripod, lights, microphones and good ENG techniques in order to provide the best product possible.  These programs should be 


written with the mindset that it will air for multiple years without updating.   It’s best to 


avoid interviewing high-ranking officials as they’ll eventually PCS and make your show 


obsolete.  It’s better to speak with lower level folks that’ll not really matter if they move on.   Use sound bites based on the message vs. the messenger.


Avoid:  Please resist making  music videos, but if you feel you have an idea that really works, try it.     


Goal:  During this monumental task, we’ll also be looking for producers who have the opportunity to provide a “Tour Of Duty” on Iraq, Afghanistan, the DMZ and other short tour assignments.  


Deadlines:  Currently, we do not have any established deadline, but we hope you’ll attempt to complete your show within 30 days after starting.  This will allow our traffic department to plan ahead. 


Length:  22:30 – 27:30 is acceptable. 



